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The Latest Marketing Stats

1 What is the status of
marketing across the US?

2 What is the status of heavily
impacted markets and what
can | expect going forward?




The State of National Marketing

Website and Store Visit Decreases (March 9-15 vs. March 2-8)
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Effect on PNW Marketing

National Average vs. Pacific Northwest (March 9-15 vs. March 2-8)
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Impact of Current Trends

1 How is consumer
behavior changing?

2 How do these behavior
changes affect my
company?
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In-Store vs. Online

In-Store Traffic Online Traffic

55% - 67% 3%-18% @

Median Change: March 9-15 vs. March 2-8




In-Store Decline

Store Visits vs. Date
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Paid vs. Organic Website Traffic

Organic Traffic Paid Traffic

21.1% VvV 5.0%V

=\

Median Change: March 9-15 vs. March 2-8



Channel Performance

Impressions and Click Changes (March 9-15 vs. March 2-8)
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The Conversion Cloud Performance

Concession Schedule
Manager Leads  Genie Leads

3.1% A 2.1% Vv

Average MFH Change: March 9-15 vs. March 2-8
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The Conversion Cloud Performance

Total Lead Change

0.4% A

Total MFH Lead Change: March 9-15 vs. March 2-8
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Adapt and Strategize

1 How can | adjust
marketing in response to
the current trends?

2 How can | improve my
operations during these
times?
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Optimize Paid Traffic

Invest in paid media to maintain a

critical mass of website traffic

Utilize social advertising as other

sccessocoons .
N EEEEEEEE platforms decline
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Retarget and Nurture

Retarget prospects who visit your
website via Display, Facebook,
Instagram & YouTube
Nurture leads with Email

campaigns
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Adjust Your Conversion Strategy

Use an appointment scheduling
widget to book virtual appointments

Promote compelling offers on your

websites
Try Live Chat




Virtual and Remote Appointments

LEASE NOW I EXPLORE ASCENT

A collection of contemporary
high-rise city homes inspired
by the merging of modernity
and natupes ="

> PREVIEWfE EXPERIENCE

@ SCHEDULE A VIRTUAL APPOINTMENT

SPECIAL LEASING OFFER

(206) 734-3219

ASGENT

SOUTH
LAKE
UNION

Apweyniny



Virtual and Remote Appointments

L5 (41,3 WVUYW fved since o 0000

cugtomey fivst

New Used Specials Service Parts Finance Research AboutUs Q 1400 River Road, Puyallup, WA (@) Showroom 8:30-9pm &, (253) 286-6000

AND ARE Please let us know how we can best serve you during these times. We are currently
FOLLOWING ALL OF THE CDC GUIDELINES offering remote test drives and appropriate social distancing at our dealership operations.
TO PROVIDE A SAFE AND HEALTHY
ENVIRONMENT FOR OUR EMPLOYEES
AND CUSTOMERS. We understand the importance of your transportation needs and are here to serve you.

‘Igyota o&llup

New Toyota ¢ Used Inventory Schedule Service
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The Toyota Line-Up

SUVS & CROSSOVERS ~ CARS  HYBRID & ELECTRIC ~ HATCHBACKS ~ VANS  TRUCKS






Staying Ahead of the Curve

Our team is dedicated to updating you with the
latest marketing pulse amidst the health crisis
and providing strategies that help your
company maintain healthy sales growth during
these times
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1 Create a strong digital presence to
compensate for dropping in-person traffic

2 Compensate for sharp declines in organic
traffic with more stable paid traffic

3 Make it simple for prospects to schedule
virtual appointments and take next steps online

a4 Extract as many leads as possible from your
website by adding conversion tools







